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Colorado Paint Stewardship Law

Signed into law June 6, 2014

o Creates industry financed and operated paint 
management system.

o Decreases cost and responsibility for state   
and local governments.

o Increases paint recycling opportunities for 
paint consumers.

o Requires approval of Program Plan by CDPHE.



Program Plan Elements
1. Contact information for stewardship organization. 

2. Lists of participating producers and their brands.

3. How the program will collect, transport, and process                                                
paint, and the standards for environmentally sound             
management. 

4. Names, locations, and hours of paint collection sites.

5. How the program will work with existing recyclers 
and governments that currently collect and recycle paint.

6. Description of compensation process for service providers. 

7. Description of efforts to reduce the generation of leftover paint and 
promote using up (reuse) of leftover paint.

8. Description of education and outreach program and how target 
audiences (consumers, painting contractors, and paint retailers)                          
will be reached.

9. Description of financing mechanism.

10. Proposed budget.



o Non-profit 501(c)(3) organization

o Created by the American Coatings Association in 
2009 to represent manufacturers in states that 
pass paint stewardship laws

o Governed by Board of architectural paint 
manufacturers (and retailers)

o Operational organization – designs and 
implements all aspects of paint stewardship 
programs 

PaintCare Inc.



Manufacturers and Brands



o Retailers (paint, hardware, 
home improvement, reuse) 

o Household hazardous waste 
facilities and events

o Solid waste transfer station, 
recycling centers, landfills

o Paint collection events

o Direct pick-up service

o All collection sites sign 
contract with PaintCare

Paint Collection System



Convenience Criteria

o 90% of Colorado residents must have a 
permanent site within 15 miles of their home.

o Additional sites must be provided for every 
30,000 residents of an Urbanized Area (as 
defined by the US Census Bureau)

o Paint collection events must be offered to 
residents outside of 15 mile service area.

o The program must use demographic and 
geographic information modeling to determine 
the number and distribution of collection sites.





PaintCare covers the cost of paint transportation 
and processing (recycling/landfill), and paint 
collection bins.

In addition, drop-off sites may be compensated  
for additional services including:

o Reuse / swap-shop programs

o On-site latex paint re-blending

o Oil-based paint bulking

o Internal transportation / paint consolidations

Cost Savings and Compensation



o PaintCare contracts for transportation (and 
processing) services. Vendors selected through 
competitive bid process. 

o PaintCare may contract with more than one 
transporter.

o Collection sites will be serviced within 5 days in 
urban areas, 10 days in rural areas.

o HHW programs may have to use a different 
transporter for paint versus other HHW.

Transportation and Processing



Outreach: 4 Audiences

MANUFACTURERS

• Register with PaintCare

• Add fee to program products

RETAILERS

• Sell only registered products

• Include fee on program products

• Be a drop-off site

HHW – MUNICIPAL SITES

• Partnership/cost savings

CONSUMERS / GENERAL PUBLIC

• New fee on paint

• Recycling drop-off sites



Brochure

• Introduction

• We set up drop-off sites

• Paint can be recycled

• Fees

• What products are covered

• Who can drop off paint / limits



Retailers

ALL RETAILERS

• PaintCare is coming soon

• Include fee on program products

• Distribute materials 

• Ask them to be a drop-off site

DROP-OFF SITES

• Tend to order more brochures / cards

• Get questions about “Where can I take other 
things?”



Consumer Messages

• Buy Right, Use It Up, Recycle

• Where can I take my paint?

• Which products are covered?

• The law, fees, purpose of the program, new drop 
off sites will be established

• Do I get my money back?



Audiences

• Households (residents)

• Businesses (painting contractors, property 
managers, institutions)

• Paint Retailers



Outreach Pieces



Consumer Audiences

• Households (residents)

• Businesses that generate paint (e.g., 
professional painters, contractors, property 
managers)

• Trade associations (e.g., contractors 
associations, realtor associations)

• Non-English speakers (Spanish, Korean)



Some Challenges

• Be transparent about fees

• Over-promotion of sites before infrastructure is 
stable

• Seemingly complicated product lists

• HHW Programs that don’t want to be promoted

• Site lists change daily at the start

• Emphasis on PaintCare retailers being open year 
round with regular business hours

• Confusion on whether HHW partners want to be 
promoted at all.



Phases

• Pre-Program

• Start
o Press release

• 1-3 months
o General newspaper

o Public radio

• 3-6 months
o Start print/newspaper with sites

• 6-12 months
o Add full mix of media as recommended by agency, 

radio, TV, online, direct mail, other



Outreach Firm

• Outreach is coordinated at the “PaintCare 
Corporate” Level

• Visiting 3 local firms tomorrow 

• May utilize our firm for California and 
Oregon.

• Scope includes: 
o Planning

o Public relations / Press Releases

o Media buying / Advertising

o Creative



Other

• Joint Outreach Opportunities with local 
government

• Site Locator

• Hotline

• Surveys



Sample Ads

http://www.paintcare.org/about/#/media

http://www.paintcare.org/about/#/media


Manufacturer

Dealer/Retailer

Consumer

PaintCare

$ 0.00

$ 0.35

$ 0.75

$ 1.60

Fee Structure

Smaller than 1/2 pint  

Larger than 1/2 pint                                 
to smaller than 1 gallon

1 gallon

Larger than 1 gallon                           
to 5 gallons 

75¢

Latex

Paint

Funding Mechanism

Latex

Paint

http://www.bing.com/images/search?q=price+tag+image&FORM=HDRSC2#view=detail&id=BAC18112163076EF8E280B8CDEF6AA862EFA686D&selectedIndex=24
http://www.bing.com/images/search?q=price+tag+image&FORM=HDRSC2#view=detail&id=BAC18112163076EF8E280B8CDEF6AA862EFA686D&selectedIndex=24
http://www.bing.com/images/search?q=price+tag+image&FORM=HDRSC2#view=detail&id=BAC18112163076EF8E280B8CDEF6AA862EFA686D&selectedIndex=24
http://www.bing.com/images/search?q=price+tag+image&FORM=HDRSC2#view=detail&id=BAC18112163076EF8E280B8CDEF6AA862EFA686D&selectedIndex=24


o Paint transportation and 
processing  

o Site supplies and assistance 
(paint collection containers, 
spill kits, canopy, fencing)

o Multilingual outreach 

o In-state and all-state staff

o Insurance, legal fees,  
consulting services

o CDPHE oversight fees

How Funds Are Used



Projected Collection Volume

Proposed Budget



PaintCare Contact 
Cathy Lurie

Colorado Program Manager

(720) 481-8858

clurie@paint.org

www.paintcare.org


