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Executive Summary

OREGON PAINT STEWARDSHIP LAW

PaintCare is the representative stewardship organization for the Oregon Paint Stewardship Program
codified in Oregon Revised Statutes §§ 459A.820-855. The Oregon program began July 1, 2010.

The broad goals of the program are for paint manufacturers to implement and manage the finances of a
statewide paint stewardship program to reduce the generation of postconsumer paint, promote using up
leftover paint, and facilitate the recycling and proper disposal of unwanted postconsumer paint. The
program aims to increase opportunities to properly manage leftover paint, offer cost-saving opportunities to
local governments, and manage the paint collected in an environmentally and economically sound manner.

PROGRAM HIGHLIGHTS

Drop-Off Sites. The program had 194 year-round paint drop-off sites (which qualify as “permanent
collection sites” as referenced in the Oregon law) at the end of the year; 142 were paint retailers,
representing 36% of likely paint retail participants. The remaining sites included 18 transfer stations, 26
reuse stores, six household hazardous waste (HHW) facilities, one paint recycler, and one environmental
services company.

The program also managed paint from supplemental drop-off sites that included four seasonal HHW
facilities, 52 HHW events, one site that accepted paint for part of the year, and four PaintCare events.

During the year, 98.3% of Oregon residents lived within 15 miles of a drop-off site.

Services. The program provided 102 direct large volume pickups (LVP) from businesses and others that
had accumulated more than 100 gallons of paint at their locations and serviced 17 locations set up as
recurring large volume pickup (RLVP) sites.

Paint Collection Volume. The program collected 649,346 gallons of postconsumer paint.

Paint Processing. Latex paint was 76% of the paint processed: 4% was reused, 69% was made into
recycled-content paint, 23% was processed by biodegradation, and 4% was landfilled. Qil-based paint was
24% of the paint processed: 7% was reused, 93% was processed for energy recovery, and less than one
percent was incinerated.

Revenue and Expenses. The program was financed through a fee on new paint sales: 45 cents on small
containers; 95 cents on medium containers, and $1.95 on large containers. Approximately 8.4 million
gallons of architectural paints were sold in the state and the program collected $5,210,202 in revenue from
these sales.
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Expenses, including paint transportation and processing, communications, staffing, and administration
were $5,806,912. The program ended the year with positive net assets of $2,875,672. The total program
cost per gallon of paint collected was $8.94.

Paint Recovery Rate. The recovery rate—the volume of postconsumer paint collected divided by the volume
of new paint sales in the same period—was 7.7%.

Communications. Public outreach activities included the distribution of point-of-sale print materials, fact
sheets, and signage, as well as messaging delivered via digital ads, streaming audio, social media, print
advertising, outdoor advertising, joint outreach, and face-to-face activities.

Operations. The Oregon program held two paint giveaway events in 2024 and two collection events. DEQ
HHW events resumed in the fall of 2024.

PROGRAM PLAN AND ANNUAL REPORT

The state’s paint stewardship law required the approval of a program plan prior to the start of the program.
Program plans and annual reports are available on PaintCare's website. PaintCare intends to continue to
implement the Oregon Paint Stewardship Program in the manner approved by the director under ORS
459A.832.
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Section 1. Paint Collection and Transportation

Annual Report Statutory Citation

Subdivision 1 of Section 459A.842 requires PaintCare to submit an annual report that includes, in relevant
part:

(a) A description of the methods used to collect, transport, recycle and process post-consumer
architectural paint in this state;

(L) Documentation of compliance with the requirements of ORS 459A.827 (Plan for architectural paint
stewardship program) (2)(b) and 459A.830 (Collection system for post-consumer architectural paint);

A. DROP-OFF SITES AND SERVICES

The overall goal of the program is to increase recycling opportunities for households, businesses, and
others with leftover paint. All suitable locations were invited to participate as paint drop-off sites, provided
they meet the program’s operational requirements. PaintCare partners with paint retailers, hardware stores,
lumber centers, material reuse stores, household hazardous waste programs, solid waste facilities (e.g.,
transfer stations, recycling centers, landfills), and other site types to serve as paint drop-off sites.

The program'’s drop-off sites and services are summarized in the following tables. PaintCare considers a
site (including events) as year-round if it was open at least one day per month in the reporting year or if it is
a new site and the site plans to be open at least one day per month going forward.

Sites that are open less frequently are considered supplemental sites. Sites that stopped participating in the
program during the year are listed as “partial year.” All sites are listed in the appendix.

YEAR-ROUND DROP-OFF SITES

Site Type 2022 2023 2024
Environmental Services Company 1 1 1
Household Hazardous Waste Facility 6 6 6
Paint Recycler 1 1 1
Paint Retailer 133 137 142
Reuse Store 23 25 26
Transfer Station 18 17 18
Total Sites 182 187 194
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SUPPLEMENTAL DROP-OFF SITES

Site Type 2022 2023 2024
Household Hazardous Waste Event
Site/Number of Events = 30/40 39/92

Household Hazardous Waste Facility

(Seasonal) 4 4 4
PaintCare Event Site/Number of Events 5/5 6/6 4/4
Paint Retailer (Partial Year) 4 3 1
Reuse Store (Partial Year) 2 0 0
Transfer Station (Partial Year) 1 1 0
Transfer Station (Seasonal) 0 0 0
Total Sites 44 44 48
SERVICES

Site/Service Type 2022 2023 2024
Direct Large Volume Pickup
Site/Number of Pickups S0 Sy Sl
Recurring Large Volume Pickup Site 15 16 17

The program'’s drop-off sites and services are described below.

Household Hazardous Waste Programs. PaintCare partners with household hazardous waste programs—
either directly or indirectly—to cover the costs of their paint collection bins, transportation, processing and
in some cases additional on-site paint management activities. HHW programs are typically good program
partners because they have an existing customer base and provide an “all-in-one” HHW drop-off
opportunity.

Paint Retailers. At the end of the year, PaintCare identified 600 paint retailers—including paint, hardware,
and home improvement stores—with 394 considered potential paint retail drop-off sites. This number may
change from year to year as stores open and close. PaintCare does not consider a store to be a potential
drop-off site if it belongs to a corporate chain and the corporate headquarters has indicated that—as a
group—they are not interested in serving as drop-off sites at this time. These are primarily big box stores,
but they have included some non-big box stores in the past.

Of the 394 potential retail drop-off sites, 142 (36%) were participating as drop-off sites at the end of the
year. Retail participation as a drop-off site is voluntary, and sites are not compensated.
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Six retail drop-off sites were added. These include sites in the previously underserved areas of Milton-
Freewater (Umatilla County) and Molalla (Clackamas County). One retailer, Miller Paint (SE Division St,
Multnomah County) closed permanently and was counted as supplemental.

Reuse Stores. A special group of retailers are material reuse stores. Even though only some of these stores
sell paint, they are considered to be potential drop-off sites. Those who are drop-off sites may operate paint
reuse programs by donating or selling good quality leftover paint back to the local community to use, rather
than sending it downstream through PaintCare for processing. PaintCare provided compensation for reuse
services.

Of the 32 potential reuse store drop-off sites, 26 (81%) were participating as drop-off sites at the end of the
year. Of the 26 drop-off sites, 16 sites participated in the reuse program.

In June, the Habitat for Humanity ReStore in Redmond (Deschutes County) was added to the program as a
drop-off site.

PaintCare attempts to divert more paint for reuse by first referring candidates for LVPs to local reuse store
partners.

Transfer Stations. PaintCare partners with transfer stations to be paint drop-off sites for their customers.

One transfer station, Negus Transfer Station in Redmond (Deschutes County), joined the program as a drop-
off site.

Paint Recycler. MetroPaint in Portland is a latex paint recycler and served as a drop-off site for the
program. They accepted large quantities of leftover paint from eligible program participants in the state.

Environmental Services Company. ACTenviro in Clackamas is an environmental services company and
served as a drop-off site for the program. They accepted large quantities of leftover paint from participants
in the state.

PaintCare Events. PaintCare held two paint drop-off events to help clean out large volumes of stored-up
paint and to increase paint drop-off opportunities. The total number of participants at these events was
154.

In addition, PaintCare held two reuse-focused paint giveaway events. These included one at Centro Cultural
in Cornelius (Washington County) and one at the Oak Grove United Methodist Church in Oak Grove
(Clackamas County). These events allowed PaintCare to collaborate with local organizations, as well as
Washington and Clackamas Counties to provide good-quality leftover paint back to the community. Between
the two giveaway events, over 2,400 gallons of paint were given to 278 individuals.

Paint left over from these events was delivered to local reuse stores.
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Paint Giveaway Event at Centro Cultural (Cornelius, OR)

Paint Giveaway Event at Oak Grove United Methodist Church

Large Volume Pickup Service. PaintCare’s large volume pickup service (LVP) provided a convenient option
for painting contractors and other eligible program participants who accumulated large volumes of paint.
The minimum amount to receive a direct pickup was 100 gallons. Typically, users of the service have
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accumulated paint over many years due to the institutional, logistical, and financial barriers to disposal.
PaintCare aimed to remove these barriers by providing a free and convenient service. Common users of this
service include contractors, builders, property managers, academic institutions, and homeowners, and are
further described in the appendix.

Recurring Large Volume Pickup Service. Some LVP sites receive pickups on an on-going basis. These
recurring large volume pickup (RLVP) sites sign a contract with PaintCare to allow them to keep PaintCare
collection bins on site and fill them as they accumulate leftover paint. In addition, staff at these locations
are trained by PaintCare on how to segregate products and store them until picked up by a transporter.

PaintCare continued to encourage the use of the RLVP service in 2024 and welcomed one new contractor to
the program.

B. CONVENIENCE CRITERIA

PaintCare analyzed the convenience level offered by drop-off sites and events using ArcGIS, a mapping and
analytics software, U.S. Census Bureau 2020 data, and Portland State University’s (PSU) Population
Research Center 2024 population data. U.S. Census Bureau data shows how population is distributed
geographically in each state and PSU’s data provides an annual population estimate used for the population
criterion.

Some sites (e.g., HHW facilities) have geographic limitations; they are only available to residents of their
own city, county, or jurisdiction (i.e., residents of other jurisdictions are not allowed to use the site to drop
off HHW/paint even if they live close by). For these sites, PaintCare tracks their service area restrictions
and only counts the population for those residents who are (1) within a 15-mile radius, and (2) within the
site’s service area.

PaintCare established goals to provide paint drop-off sites according to the criteria that follow.

Distribution Criterion. Provide 95% of the state’s residents access to a permanent (e.g., year-round) drop-
off site within 15 miles.

The program'’s 194 year-round drop-off sites provided 96.9% of the state’s residents access to a drop-off
site within 15 miles. When supplemental sites were included, coverage increased to 98.3%.

Population Criterion. Provide one permanent drop-off site per every 30,000 residents in the state.

Oregon’s population, as determined by PSU for 2024, was 4,263,385. The program’s 194 year-round drop-off
sites provided one site for every 21,976 residents of the state. When the program'’s 48 supplemental sites
were included, coverage increased to one site for every 17,617 residents of the state.

Underserved Areas Criterion. Where the population is not within 15 miles of a permanent drop-off site -
provide one or two paint drop-off events per year.
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The appendix provides details about events held in underserved areas; it also documents that PaintCare
made a good faith effort to reach local representatives to propose events and offer alternative services,
such as LVPs or outreach to rural communities to ensure they are aware of their nearest drop-off locations.

Maps. The following maps show the locations of the sites and services available during the year: (1) year-
round sites; (2) supplemental sites; (3) year-round and supplemental sites; and (4) large volume pickup
sites, which were not included when conducting convenience analysis.
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LARGE VOLUME PICKUP SITES
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C. PAINT COLLECTION PROCEDURES

The program has agreements with owners or operators of all drop-off sites, and other partners, that set
forth collection procedures. PaintCare agreements require that sites meet all requirements of local, state,
and federal law, regulations, and policies.

All new sites (other than LVPs) received a program procedures manual and all sites (other than HHWs and
LVPs) also received an on-site, in-person training that covered topics in the manual including identification
and screening of program products, paint storage, spill response, arranging to have paint picked up, and
record keeping. A copy of the current site guidelines from the procedures manual for drop-off sites is
included in the appendix.

Site personnel are required to visually inspect, but not open, containers of paint to confirm that they are
acceptable program products and then place them in spill proof collection bins provided by the program.
Unlabeled and leaking containers are not accepted at retail or other non-HHW sites; however, trained staff
at HHW facilities and events can accept and prepare them for management under their program to the
extent permissible under applicable law.

PaintCare staff visit most drop-off sites on a regular basis to check on their operations and to provide
additional training and consumer outreach materials as needed.

D. PAINT TRANSPORTATION

PaintCare contracted with the following companies for transportation services. Individual sites are assigned
to transporters based on costs and logistics.

TRANSPORTERS
Name Site Types Served
ACTenviro Environmental Services Company, HHW Facility/Event, LVP/RLVP,
PaintCare Event, Paint Retailer, Transfer Station
HHW Facility/Event, LVP/RLVP, PaintCare Event, Paint Retailer,
Clean Earth .
Reuse Store, Transfer Station
Clean Harbors HHW Facility/Event, LVP
Metro HHW Facility/Event, Latex Paint Recycler

PaintCare Oregon Annual Report - January 1, 2024 - December 31, 2024 - Page 16



Section 2. Paint Collection Volume and Processing Methods

Annual Report Statutory Citation

Subdivision 1 of Section 459A.842 requires PaintCare to submit an annual report that includes, in relevant
part:

(a) A description of the methods used to collect, transport, recycle and process post-consumer
architectural paint in this state;

(b) A calculation of the total volume in gallons of post-consumer architectural paint collected by the
program, categorized by latex, alkyd and any other type of paint;

(c) For each permanent collection site and collection event under the program:

(A) A calculation of the total volume in gallons of post-consumer architectural paint collected at the
site or event;

(B) The address or, if no address is available, the physical location of the site or event; and
(C) A description of whether the site or event is:
(i) A permanent collection site located at a retailer,

(ii) A permanent collection site or collection event for the program located within the local solid
waste collection infrastructure; or

(iii) A collection event promoted and paid for by a stewardship organization;
(d) An estimate of the total weight and disposition of all paint containers collected by the program;

(e) The total volume of post-consumer architectural paint collected under the program, categorized by
method of disposition, including reuse, recycling, energy recovery and disposal;

(f) The data, conversion factors and any changes from prior years in the methodology used to complete
the analysis required to comply with paragraphs (b) to (e) of this subsection;

(L) Documentation of compliance with the requirements of ORS 459A.827 (Plan for architectural paint
stewardship program) (2)(b) and 459A.830 (Collection system for post-consumer architectural paint);

(m) A description of the activities undertaken to achieve, and the progress made toward achieving, the
program goals as provided for in the program plan;

A. COLLECTION VOLUME AND RECOVERY RATE

The table below provides the gallons of paint collected, gallons of new paint sales, and the resulting
recovery rate. The recovery rate is a ratio of the volume (number of gallons) of paint collected compared to
the volume of paint sold in the program during the same time period.
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GALLONS COLLECTED, SOLD, AND RECOVERY RATE

Description 2022 2023 2024
Paint Collected (gallons) 697,872 648,554 649,346
New Paint Sold (gallons) 9,077,186 8,535,124 8,409,763
Recovery Rate 7.7% 7.6% 7.7%

PaintCare typically receives reports of gross pounds of paint collected, along with the number of bins or
other collection containers from its transporters or drop-off site partners. Gallons of paint collected are
calculated by removing the estimated weight of collection bins and paint cans and converting the remaining
weight to volume, typically using 10 pounds per gallon for the conversion.

An estimate of gallons collected at each site during the year is included in the appendix.

B. PAINT PROCESSING METHODS AND VOLUME

The following tables provide the volumes and paint processing methods for latex and oil-based paint during
the year. Descriptions of the processing methods follow the tables. Processed volume differs from
collected volume because not all paint is processed in the same year that it is collected; the volumes
reported as processed in one year may include some paint that was collected at the end of the previous
year. Due to rounding, percentages may not add up to 100%.

LATEX PAINT PROCESSING METHODS

2022 2022 2023 2023 2024 2024
Method Gallons Percent Gallons Percent Gallons Percent
Reuse 25,249 5 28,341 6 20,369 4
Paint-to-Paint Recycling 368,264 70 372,817 73 327,893 69
Biodegradation 111,098 21 80,651 16 109,686 23
Disposal 20,175 4 26,365 5 16,932 4
Total 524,786 100 508,174 100 474,880 100
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OIL-BASED PAINT PROCESSING METHODS

2022 2022 2023 2023 2024 2024
Method Gallons Percent Gallons Percent Gallons Percent
Reuse 4,700 4 5,107 3 10,303 7
Energy Recovery 102,561 95 151,416 97 137,790 93
Incineration 239 <1 217 <1 892 <1
Total 107,500 100 156,740 100 148,985 100

C. LATEX PAINT PROCESSING METHODS AND PROCESSORS
The following methods were used to process latex paint:

Reuse. Latex paint was sold or given away in its original labeled containers without any alteration of the
container contents.

Paint-to-Paint Recycling. Latex paint was sorted, blended, and sometimes re-tinted into recycled-content
latex paint for local use or domestic or international sale.

Biodegradation. Latex paint was used for landfill biodegradation, a process that uses non-hazardous liquids
to accelerate waste biodegradation and stabilization under a research permit issued by the US EPA.

Disposal. Dry or solidified latex paint was landfilled.

LATEX PAINT PROCESSORS

Processor Location Process
ACTenviro PaintCare Events Reuse
Clean Earth PaintCare Events Reuse
Columbia Ridge Landfill  Arlington, OR Biodegradation
GDB International Fife, WA Paint-to-Paint Recycling
LRI Landfill Puyallup, WA Disposal
Metro Portland, OR Ezg;siissint-to-Paint
Reuse Stores Various Reuse

PaintCare Oregon Annual Report — January 1, 2024 - December 31, 2024 - Page 19



D. OIL-BASED PAINT PROCESSING METHODS AND PROCESSORS
The following methods were used to process oil-based paint:

Reuse. Qil-based paint was sold or given away in its original labeled containers without any alteration of the
container contents.

Energy Recovery. Oil-based paint was processed for energy recovery at a waste-to-energy facility and/or
cement kiln.

Incineration. Oil-based paint was incinerated.

OIL-BASED PAINT PROCESSORS

Processor Location Process
Ash Grove E%;mnﬁ?é,AKz Energy Recovery
ACTenviro PaintCare Events Reuse
Buzzi Unicem Cape Girardeau, MO Energy Recovery
Clean Earth PaintCare Events Reuse

Aragonite, UT

Clean Harbors Incineration

Kimball, NE
Green America Hannibal, MO Energy Recovery
Metro Portland, OR Reuse
Reuse Stores Various Reuse

E. PAINT COLLECTION VOLUME BY SITE TYPE OR SERVICE

The following table shows the volume of paint collected by site type or service. Due to rounding,
percentages may not add up to 100%.
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COLLECTION VOLUME BY SITE TYPE OR SERVICE

2022 2022 2023 2023 2024 2024
Site Type/Service Gallons Percent Gallons Percent Gallons Percent
Environmental Services Company 0 0 2,132 <1 2,332 <1
HHW Facility/Event 232,490 33 195,441 30 208,968 32
LVP/RLVP 27,883 4 37,533 6 40,238 6
Paint Recycler 33,218 5 5114 <1 6,388 1
Paint Retailer 274,193 39 287,121 44 275,057 42
PaintCare Event 3,392 1 2,345 <1 1,281 <1
Reuse Store 61,275 9 51,557 8 47,821 7
Transfer Station 65,421 9 67,311 10 67,261 10
Total 697,872 100 648,554 100 649,346 100

F. CONTAINER RECYCLING
The following table shows the tons of metal and plastic paint containers recycled during the year.

Plastic paint pails and metal cans are sent for recycling when feasible. The program estimates the weight
of containers collected during the year to be 562 tons. A total of 111 tons of oil-based paint and latex
containers were recycled and 451 tons were landfilled.

CONTAINER RECYCLING
2022 2023 2024
Tons 104 141 m

G. LATEX PAINT RECYCLING GOAL

PaintCare’s latex paint recycling goal is to maintain or exceed an 80% rate. For the purpose of measuring
this goal, paint that was reused was excluded from the recycling rate calculation.

The recycling rate decreased in 2024, possibly due to the quality of paint collected.

LATEX PAINT RECYCLING GOAL

2022 2023 2024
Recycled 74% 78% 72%
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Section 3. Independent Audit and Financial Summary

Annual Report Statutory Citation

Subdivision 1 of Section 459A.842 requires PaintCare to submit an annual report that includes, in relevant
part:

(9) An independent financial audit of the program.

(h) A description of program revenues and costs for the prior year that follows the budget requirements
provided in ORS 459A.827 (Plan for architectural paint stewardship program) and that further describes:

(A) The total cost of the program during the prior year calculated as a per capita amount for each
resident of this state.

(B) The cost per gallon of the program during the prior year.

(C) The use by the stewardship organization of any revenues from the program during the past year
that exceeded the total costs of the program, including a description of the amount held by the
stewardship organization in unallocated reserve funds at the end of the reporting period; and

(D) If requested by the director, any additional budgetary information necessary for the director to
determine whether the stewardship organization must amend the plan under ORS 459A.835 (Approval
for amendment or update to plan for architectural paint stewardship program) (1)(d).

(i) An updated budget for the next calendar year that follows the budget requirements provided in ORS
459A.827 (Plan for architectural paint stewardship program).

(i) An evaluation of the operation of the program’s funding mechanism.

A. INDEPENDENT FINANCIAL AUDIT

An independent financial audit of the PaintCare program was conducted by Rogers & Company PLLC. This
independent CPA firm conducted the audit in accordance with auditing standards generally accepted in the
United States. Those standards require that the firm plan and perform the audit to obtain reasonable
assurance about whether the financial statements are free of material misstatements. The audit process
includes examining, on a test basis, evidence supporting the amounts and disclosures in the financial
statements. The audit also includes assessing the accounting principles used and significant estimates
made by management, as well as evaluating the overall financial statement presentation.

In Rogers & Company'’s opinion, the financial statements of PaintCare present fairly, in all material respects,
the financial position as of December 31, 2024, and the changes in its net assets and its cash flows for the
year ended in conformity with accounting principles generally accepted in the United States. The
independent financial audit of the PaintCare program is available in the appendix.
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B. FINANCIAL SUMMARY AND DISCUSSION

B1. Revenue and Expense Categories
Revenue. Revenue is derived from fees on new paint sales.

Expense Categories. With the exception of General and Administrative Allocation, the following expense
categories were state-specific costs related to the implementation of the Oregon program:

Paint Processing. Processing costs were based on the weight, volume of paint, or number of paint
collection bins or drums from drop-off sites and services. Processing costs included the cost of sorting
bins of comingled latex and oil-based paint from drop-off sites as well as the ultimate recycling or other
processing methods.

Paint Transportation. Transportation costs were based on one or more of the following: the number of bins
and drums picked up, number of stops, or mileage.

Paint Collection Supplies and Support. Collection supplies and support expenses included paint collection
bins, spill kits, training materials, signs, and other related costs for drop-off sites, events, and LVPs.

Communications. Communications expenses included advertising, printing and distribution of brochures
and other outreach materials, joint outreach, media relations, event promotion, conferences and
memberships, production, translations, and awareness surveys.

Personnel, Professional Services and Other. Personnel, professional services and other included the direct
costs of program staff, travel, legal fees, office supplies, and other logistical and professional support.

State Agency Administrative Fees. These fees, required by the paint stewardship law, were paid to the state
for oversight of the program.

General and Administrative. General and administrative costs included administrative and corporate staff,
back-office support (e.g., information technology, human resources, legal, accounting, and government
affairs), insurance, data management systems, annual financial audit, software licenses, professional
services for corporate or organization-wide matters, occupancy, general communications, and other
supplies and services that support all PaintCare programs. These costs were shared across all PaintCare
programs and allocated relative to population. Oregon’s share of the general and administrative allocation
was 4.7%.
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B2. Financial Summary

The following table shows program revenue and expenses.

Revenue
Small Containers

Medium Containers

Large Containers
Total Revenue

Expenses
Paint Processing

Paint Transportation

Paint Collection Supplies and Support
Communications

Personnel, Professional Fees, Other
State Agency Administrative Fees
General and Administrative

Total Expenses

Change in Net Assets

Net Assets, Beginning of Year

Net Assets, End of Year

Reserve Level

Cost Per Gallon of Paint Collected

REVENUE AND EXPENSES

2022
$486,537

2,774,888

2,291,583
5,553,009

4,087,370
46,525
52,293
205,029
140,360
40,000
313,182

4,884,759

668,248

2,472,922

$3,141,171

64%

$7.00

Percent
of Total 2023
9 $470,779
50 2,570,162
41 2,168,000

100 5,208,942

84 4,122,764
1 41,661
1 30,940
4 108,868
3 192,624
1 40,000
6 340,874

100 4,877,730

331,212

3,141,171

$3,472,382

71%

$7.52

Percent
of Total 2024
9 $511,144

49 2,602,063

42 2,096,995
100 5,210,202

85 4,537,805

<1 68,322
<1 110,296
2 434,518
4 208,540
1 40,000
7 407,431

100 5,806,912

(596,710)

3,472,382

$2,875,672

50%

$8.94

Note: Values in this table are obtained from a financial worksheet that includes additional

subcategories and cents. Due to rounding, Total Revenue and/or Total Expenses may differ by a few

dollars in some years.
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Notable changes between the last two program years include:
e Revenues remained flat from 2023.
e Processing costs increased due to rate increase at Metro Paint.

e Transportation costs increased due to the addition of several HHW events, including the
reintroduction of DEQ events and an increased number of Metro roundup events.

e Collection costs increased as plastic paint collection bins were ordered for haulers taking on new
sites and replacing aged bins.

e Theincrease in Personnel, Professional Fees and Other in 2024 was due to the program being fully
staffed.

« Communications spending increased in 2024 due to efforts to meet the source reduction and
awareness goals.

C. RESERVES

Reserves represent the net assets (investments and/or checking account balance) of the program.
Reserves provide the program with a balance that is sufficient to pay its bills in times of either higher than
expected paint collection (higher expenses), lower than expected paint sales (lower revenue), or a
combination of the two.

The Oregon program has a target reserve level as a percentage of annual expenses of 35%, per ORS
459A.835(1)(d)((C). If reserves fall below or rise beyond the target, an evaluation of the program’s expenses
and revenue will be performed to determine if changes are needed to program operations, communications,
and/or the fee structure to bring the reserve balance within range.

D. EVALUATION OF THE PROGRAM'S FUNDING MECHANISM

PaintCare fees placed on the sale of new paints are based on container sizes as follows:

PAINTCARE FEE SCHEDULE

Size Container Size Fee
Very Small ~ Half pint or smaller $0.00
Small Larger than half pint up to smaller than 1 gallon $0.45
Medium 1-2 gallons $0.95
Large Larger than 2 gallons up to 5 gallons $1.95
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Manufacturers and/or their designated representatives reported sales and remitted fees to PaintCare
directly.

Based on the program'’s financial performance, an adjustment to the fee structure is needed as expenses
are expected to continue outpacing revenue.

D. PROGRAM METRICS
The following table presents costs per capita (using the US Census Bureau’s 2020 Oregon population of
4,237,256).

PROGRAM METRICS

2022 2023 2024
Cost per Capita $1.15 $1.15 $1.37

E. THREE-YEAR PROJECTIONS

Three-year projections are an important exercise that can help provide the program with financial guidance.
Projections are used for planning purposes only and should not be construed as representing actual
program revenue, expenses, or budgets.

Revenue. Revenue is expected to increase moderately over the next three years.

Changes to paint sales volumes would alter actual revenue available when compared to the forecast
provided.

Expenses. Costs associated with Paint Collection, Supplies and Support are expected to increase slightly in
2025 as additional reusable bins are purchased. Significant bin purchases are not expected during 2026 or
2027.

Paint Transportation costs are expected to dip slightly in 2025 as several Miller Paint drop-off site locations
are expected to close within the year. Transportation costs are then expected to increase during
subsequent years due to an increased number of HHW events and the addition of new drop-off sites.

Due to increased vendor rates, Paint Processing costs are expected to increase in 2025.
The Personnel, Professional, and Other includes a fee examination audit in 2025 and inflationary increases.

2025 reflects a moderate increase in the General and Administrative line item for new corporate-level
positions. With the addition of the lllinois and Maryland programs to the allocation formula, the Oregon
program'’s share of the General and Administrative costs will decrease in 2026 and gradually increase.
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Changes to expenses, especially in paint collection volume and pricing, would alter actual expenses when
compared to the forecast provided.

Net Assets/Reserves. Reserves are projected to continue declining as program expenses are expected to
outpace revenue over the forecasted period. Although program reserves covered the gap between revenue
and cost in 2024, it is not sustainable for the program to operate at a substantial net loss year after year, as
indicated in the projections. PaintCare intends to propose a fee change later this year with the goal of the
program regaining financial stability.

The projections below are calculated using the current fee structure over the forecasted period.
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THREE-YEAR PROJECTIONS

Actual Projections

Revenue 2024 2025 2026 2027
Small Containers $511,144 $527,922 $542,316 $556,952
Medium Containers 2,602,063 2,624,166 2,684,430 2,727,605
Large Containers 2,096,995 2,180,603 2,231,523 2,280,736
Total Revenue 5,210,202 5,332,640 5,458,270 5,565,293

Expenses
Paint Processing 4,537,805 4,852,165 4,949,208 5,048,192
Paint Transportation 68,322 66,000 80,031 91,632
Paint Collection Supplies and Support 110,296 126,925 112,304 117,550
Communications 434,518 500,000 500,000 500,000
Personnel, Professional Fees, Other 208,540 331,154 325,352 354,445
State Agency Administrative Fees 40,000 40,000 40,000 40,000
General and Administrative 407,431 429,149 403,707 417,837
Total Expenses 5,806,912 6,345,393 6,410,602 6,569,656
Change in Net Assets (596,710)  (1,012,752) (952,332)  (1,004,363)
Net Assets, Beginning of Year 3,472,382 2,875,672 1,862,919 910,587
Net Assets, End of Year 2,875,672 1,862,919 910,587 (93,776)
Reserve Level 50% 29% 14% (M%

Note: Values in this table are obtained from a financial worksheet that includes additional subcategories
and cents. Due to rounding, Total Revenue and/or Total Expenses may differ by a few dollars in some years.
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Section 4. Communications

Annual Report Statutory Citation

Subdivision 1 of Section 459A.842 requires PaintCare to submit an annual report that includes, in relevant
part:

(k) Samples of educational and outreach materials provided to consumers of architectural paint, an
evaluation of the methods used to disseminate those materials and an assessment of the effectiveness
of the education and outreach, including levels of waste prevention and reuse;

(L) Documentation of compliance with the requirements of ORS 459A.827 (Plan for architectural paint
stewardship program) (2)(b) and 459A.830 (Collection system for post-consumer architectural paint);

(m) A description of the activities undertaken to achieve, and the progress made toward achieving, the
program goals as provided for in the program plan;

A. OUTREACH ACTIVITIES

Al. Introduction

PaintCare’s outreach strategy includes a variety of activities targeted to retailers, painting contractors,

municipal agencies, and the public through direct contact and advertising. Outreach efforts focused on
encouraging the public to recycle their unwanted paint, and also included messages related to reducing
paint waste by planning ahead for a paint purchase and using up leftover paint.

Outreach was conducted by distributing brochures and other printed materials to retailers and others and by
using a variety of media including digital ads, streaming audio, social media, print advertising, outdoor
advertising, joint outreach with county agencies, and PaintCare event promotion. The main call-to-action of
outreach materials and messaging directs readers to PaintCare's website for more information on finding a
drop-off site, reusing paint, reducing waste, and finding more information about the program.

PaintCare targeted its outreach to paint consumers throughout the entire state including known population
groups. These included immigrant, Black, Native American, Indigenous, and People of Color communities
that have been disparately impacted by environmental pollution and environmental justice hazards. To
ensure these groups included in outreach campaigns, PaintCare worked with its media agency to research
and identify 103 zip codes throughout the state with high levels of demographic and economic difference.
Dedicated media placements were made within these zip codes, including digital billboards, social media
advertising, and print advertising.

The relative amounts of spending dedicated to each of these outreach activities are summarized in the
following table.
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RELATIVE SPENDING ON OUTREACH ACTIVITIES

Activity Percent
PR Agency Support 25
Social Media 22
Outdoor Ads 19
Print Ads 16
Streaming Audio 6
Event Promotion 5
Print Materials Distribution 5
Production 1
Joint Outreach 1
Surveys <1
Conferences & Memberships <1
Translations <1
Total 100

A2. Point of Sale Print Materials

PaintCare continued to distribute print materials to retailers for them to make available to consumers to
educate them about the PaintCare program. Staff fulfilled requests for materials totaling 58,741 brochures,
mini cards, fact sheets, posters, and other materials during the year. Of these, 44,356 were included in a
statewide mailing in November to paint retailers along with a cover letter to remind them that paint retailers
are required by the Oregon paint stewardship law to provide paint stewardship information to consumers.
Program staff also delivered additional materials in person during site visits.

PaintCare provided counter mats to retailers for use in the paint department to reference when customers
have questions. The counter mat is popular with retailers and more likely than the poster to be seen by
customers while they wait for their paint to be mixed.

PaintCare worked with Home Depot to develop and ship 26 custom Home Depot-branded counter mats to
Home Depot sites. Program staff also delivered counter mats in person during site visits.

Larger versions of the materials shown below are included in the appendix and are available on the
PaintCare website.
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Brochure, Mini Card, Program Poster, Counter Mat, and Fact Sheets

In December, PaintCare sent letters and fact sheets to 70 paint retailers known to sell paint online. The
letter provided a summary of PaintCare program information for retailers and a reminder that online paint
sales are included under the paint stewardship law.

A3. Fact Sheets

Several fact sheets are available on PaintCare’s website for different target audiences, and printed versions
are distributed upon request. Minor updates are made throughout the year. Current versions of the fact
sheets on PaintCare’s website include:

¢ How Does the Paint Stewardship Program Affect Paint Retailers?

* How to Become a Retail Drop-Off Site

» About PaintCare Fees

e Information for HHW Programs

» Information for Solid Waste Facilities Including Transfer Stations, Recycling Centers, and Landfills
¢ Reuse Programs - Compensation and Reporting

« Information about the Large Volume Pickup Service

¢ Information for Painting Contractors

A4. Website

Most PaintCare advertising and outreach materials direct the public to PaintCare’s website for more
information and to find a local PaintCare site. The website is easy to navigate and features content on
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buying the right amount of paint, storage and reuse tips, and recycling. It contains special pages for
manufacturers, retailers, contractors, waste facilities, products covered by the program, and the Oregon
program. PaintCare’s website is updated throughout the year. The most frequently visited part of the
website is the PaintCare site locator.

There were 118,259 views of the Oregon web page during the year.

PaintCare created a web page promoting tips to reduce paint waste and some Oregon advertising pushed
readers to the special page. There were 24,275 views of the source reduction tips page during the year.

PaintCare provides a web page of links to paint calculators from various sources, at
www.paintcare.org/paint-calculators. These calculators can be used by households and businesses to help
them buy the right amount of paint.

PaintCare maintains a list of locations by state where the public can find recycled-content paint at
www.paintcare.org/recycled-paint-stores.

PaintCare’s website also provides a series of video tips about storing paint properly to increase
recyclability. The videos are used in social media posts and on PaintCare’s website at
www.paintcare.org/store-right.

P @) oovs/009

Example of Storage Tip Video Showing Use of a Paint Key or Paint Can Opener to Avoid Damaging Can

Ab. Translations

PaintCare translates program brochures and fact sheets into languages other than English upon requests
from paint retailers and other stakeholders. PaintCare has translated its program brochure into Amharic,
Arabic, Armenian, Bengali, Cantonese, Farsi, French, Haitian Creole, Hawaiian, Hindi, Hmong, Italian,
Japanese, Khmer, Korean, Lao, Mandarin, Polish, Portuguese, Punjabi, Russian, Somali, Spanish, Tagalog,
Thai, Turkish, Ukrainian, Vietnamese, and Yiddish. Three widely used fact sheets that provide information
about the LVP service, guidance for painting contractors, and the program products list are also available in
the 29 languages listed above. PaintCare maintains a Spanish language translation button on its website,
making the site fully bilingual. Additionally, live interpretation in Spanish and other languages is available on
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PaintCare’s telephone hotline by request. PaintCare provides a webpage with information on how to access
translations and hotline interpretation, found at www.paintcare.org/language-assistance/.

A6.

Signs for Drop-Off Sites

PaintCare provides several signs to drop-off sites to help them educate the public about the program,
screen program products, and address any concerns about illegal dumping. Drop-off sites may order the
following signs: Program Products (English/Spanish), Program Partner, Combination (program partner with
simplified products list), No Dumping, and Please Wait for Assistance.

A7.

silsm
PaintCare~
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PaintCare
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of paint in Oregon ‘_J g
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Recycle with PaintCare ’f-

Press Coverage
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We're a PaintCare Drop-Off
Site for Leftover Paint

STOP!
IT'S ILLEGAL
to dump or abandon
Paint, Oil, or other
Hazardous Waste

THIS AREA MAY BE UNDER

- 1
L
- -
VIDEO SURVEILLANCE .

Violators Will Be Prosecuted

See a staff member for assistance before
dropping off paint for recycling.

sillem
PaintCare

PaintCare, through its media agency, issued media advisories to local television, print, and digital media
outlets to earn press coverage about the program. These efforts led to 9 mentions of PaintCare in the
following outlets:

Date
4/5
6/8

6/11

6/14

6/22

A8.

Media Outlet

Columbia Community Connection

City of Cave Junction

Cascade Business News

Southern Oregon Business Journal

Clackamas County

Digital Advertising

Date
8/27

9/17
9/23
10/14

Media Outlet

Resource Recycling
Rogue Valley Times
Deal Town

Columbia Community Connection

In August, PaintCare was highlighted in a sponsored content insertion in the CityCast newsletter. In
September, PaintCare was highlighted in a sponsored content placement in the Oregonian/Oregon Live.
Both placements promoted PaintCare’s “Three Simple Rules for Painting Smarter.”
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il PAINT SMARTER @

PaintCare-

SPONSOR CONTENT

] o . SIMPLE
Beyond drying: bringing new life RULES#&
to |eftovel" paint ‘ FOR PAINTING SMARTER
sillsw
For PaintCare PaintCare*

on September 16, 2024 at 04:17 PM

0000 ——

2 — o 8,788 followers
y

RECYCLING MADE EASY

[E3 Follow Page ™

e PaintCare 0
- about 2 weeks ago

PaintCare seeks a qualified candidate to
assist with administering the paint
stewardship program in Oregon and
Washington This position is remote,
preferably located in the Portland,
Oregon Metro area or Southwest
Washington, and requires a significant
amount of in-field work to coordinate the
activities of the PaintCare program for a
portion of the state.
https://american-coatings-
association.breezy.hr/p/0e80e49ec...

Oregonian/Oregon Live Sponsored Content Article

A9.  Streaming Audio

Monthly from July through November, PaintCare ran ads on the NPR and CityCast Podcast. The ad educates
consumers about PaintCare’s “Three Simple Rules for Painting Smarter,” highlighting the importance of
buying the right amount of paint, using up what's left, and recycling the rest. Monthly from July through
December, PaintCare ran ads in Spanish on the iHeartMedia streaming audio service that were geotargeted
to service users throughout the state.

A10. Social Media

Throughout the year PaintCare maintained its social media presence on sites including Facebook,
Instagram, and TikTok and posted messaging to audiences on those platforms. Social media messages
included promotion of PaintCare’s three key messages: buy the right amount of paint, use up leftover paint,
and recycle the rest with PaintCare.
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Q}‘ Liked by chatfieldtruevalue and others

werecyclepaint We know buying paint can be a
challenge, with so many color options and not knowing
how much your project requires! To help you plan your
next project, PaintCare advises you measure the area
of your next paint project so you can buy the right
amount and save time at your local paint retailer.
#BuyRight #PaintCare

June 7, 2024

Instagram Post Promoting Tips to Buy the Right Amount of Paint

Monthly from July through November, PaintCare ran social media ads on Facebook and Instagram in

English and Spanish with messages about buying the right amount of paint, using up leftovers, and recycling
the rest at drop-off sites.
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PaintCare
Published by Caylee Southland

June 30, 2024 - @
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ranis e

We make paint recycling easy. Find a location near you and drop off
your leftover house paint.

WWW.PAINTCARE.ORG

Recycle Leftover Paint Learn more

Recycle with PaintCare

LK 30 1
o Like () Comment /> Share

Newest »

‘ Della Bailey
Thank you for the information. Each and every drop of
paint we can recycle is a great thing.

26w  Like Reply Hide

=2  Reply as PaintCare (S RONE NN,

Facebook Ad Promoting Recycling Leftover Paint

PaintCare partnered with three social media influencers based in Oregon. Each influencer highlighted tips
on how to Paint Smarter for their followers. The influencers posted on their Instagram and TikTok accounts.
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Paid partnership
Original audio

O shittybipkins - Follow

O shittybipkins 22w
Let’s sustainably paint a bookshelf with

the help of @werecyclepaint . #ad

| had never painted furniture before and
was honestly intimidated by the process,
but @werecyclepaint made it so easy
with their Paint Smarter process. This
includes tips about buying the right
amount of paint, properly storing it,
using it all up, giving any extra paint
away, and recycling anything that's
leftover.

| really love their circular plan for paint
management and how easy they make it
to find sites to drop off your left over
paint. Visit paintcare.org to find one near
you.

Qv W

357 likes
September 25, 2024

&§ ~ddacomment.. ®

Sponsored Instagram Reel Promoting Painting Smarter

A11. Print Advertising

In June through August, PaintCare placed an advertisement in the USPS Welcome Kit which is sent to
anyone who has registered for a change of address. The enclosed postcard promoted the “Three Simple
Rules for Painting Smarter” message and educated consumers about reducing paint waste.
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S I M P L E The Right Way to Reduce Paint Waste

:  Welcome to your new home! PaintCare’s
RU LES 3 Simple Rules can help you paint smarter,
i whether you're changing wall colors or just

FOR PAINTING SMARTER

need to do some touchups to make it your own.

VAR
Q‘( 4 /! |
« ;A

Bgv ONCY WHAT =1 2 Yse 0P WHAT 3 RECYRCLE
YO NEED i DU HaVE THERESE

Learn more: PaintCare.org/3SimpleRules

Postcard as Part of the USPS MyMove Welcome Kit

In September and November, PaintCare placed ads in Portland Monthly Magazine. The ads promoted
PaintCare’s “Three Simple Rules for Painting Smarter.”

Whether you're painting an in-home
S I M P L E streamer studio or just touching up some
scuffs, each new project is an opportunity
to reduce paint waste. Learn more about
RU LES ﬁ painting smarter or find a PaintCare

recycling drop-off site near you.
FOR PAINTING SMARTER

l[\ 'ﬁll.',‘

BUY ONLY WHAT USE UP WHAT 3 RECYCLE
YOU NEED YOU HAVE THE REST

Learn more: PaintCare.org/3SimpleRules

RECYCLING MADE EASY

“Three Simple Rules” Ad in the Portland Monthly Magazine
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In July, August, September, and November PaintCare placed ads in the Bend Bulletin newspaper. The ads
promoted PaintCare’s “Three Simple Rules for Painting Smarter.”

SIMPLE | i cicies :
RU LES smavtequ.md a PaintCare 1 painfCareo

rop-off site near you
FOR PAINTING SMARTER paintcare.org/3SimpleRules ; rad RECYCLING MADE EASY

1 BUY ONLY WHAT
YOU NEED

AIN'IY‘

‘l\\ ’we ~””4
! ! .'
VOU HAVE o’ Wil

S

3 RECYCLE
' THE REST

“Three Simple Rules” Ad in the Bend Bulletin Newspaper

In July, August, September, and November PaintCare placed print ads in Spanish in the newspaper El Latino

1

de Hoy. The ads promoted PaintCare’s “Three Simple Rules for Painting Smarter.”
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Ya sea que estés pintando un estudio para transmitir desde casa o simplemente
retocando algunos desgastes, cada nuevo proyecto es una oportunidad para reducir

el desperdicio de pintura. Obtén mas informacién sobre cémo pintar de manera mas

S E N C I L L a S ﬁ inteligente o encuentra un sitio de entrega de reciclaje de PaintCare cerca de ti.

PARA PINTAR DE FORMA MAS INTELIGENTE

\]@:ﬁr

L \ ol
¢
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COMPRASOLOLO USA TODO LO RE(EI(}LA L0
QUE NECESITAS 2 QUE TIENES 3 DEMAS

willed
PaintCare*

RECYCLING MADE EASY

Obtén mas informacién: PaintCare.org/es/3SimpleRules

“Three Simple Rules” Ad in the Newspaper El Latino de Hoy

A12. Outdoor Advertising

From July through November, PaintCare ran outdoor advertisements on digital bulletins in high traffic areas
and on digital displays in convenience stores and grocery stores.

Digital Bulletin Promoting Recycling Leftover Paint
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In May, PaintCare sponsored a film screening at the EcoFilm festival in Portland.

A full list of leftover
paint drop-off sites

pain-'-(\:arec@ is available at:

RECYCLING MADE EASY www.palntcare.org

Proud sponsor of The Portland EcoFilm Festival at the Hollywood Theatre

Sponsor Slide Promoting PaintCare Drop-off Sites

A13. Joint Outreach

PaintCare offers creative and financial support for outreach campaigns conducted by HHWs and
government run solid waste facilities that are PaintCare partners. PaintCare provided support to Tillamook
County by providing funding and design for monthly newspaper ads to promote Tillamook County HHW and
other local drop-off sites.

Paint Recycling Made Easy

e e T —

Recycle Your Paint

There are over 180 PaintCare sites in Oregon where
households and businesses can recycle or dispose of
unwanted paint, stain, and varnish all year round, including
these sites in Tillamook County:

True Value Tillamook County HHW
34995 River Ave 1315 Ekloff Rd
Pacific City Tillamook
(503) 965-6295 (503) 815-3975
9a.m.-1p.m.

Manzanita Transfer Station on this date: Saturday, February 3, 2024
34995 Necarney City Rd https://www.co.tillamook.or.us/solid-waste
Manzanita
(503) 368-7764

) ) . = =
{Sois akn mora) Plossa ol o 3 Sl G ﬁii

business hours and ask if they can accept the type and .

amount of paint you would like to recycle. PaintCare Pa ] nfc are’
sites do not accept aerosol coatings, leaking, unlabeled, RECYCLING MADE EASY

or empty containers.

_"_' ” ’- !
LEARN MORE: VISIT PAINTCARE.ORG OR CALL (855) PAINT09

Joint Outreach Newspaper Ad Provided to Tillamook County
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A14.

Date
2/26-3/1

3/5-3/6

3/5-3/7

3/26-3/28
4/19
4/20

4/30-5/2

5/2-5/3
5/22

6/16

8/5-8/7

9/22-9/27

9/24-9/25

10/21-10/23

10/21-10/24

11/11-11/15

11/8-11/10
12/17
Mutiple Dates

Multiple Dates
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Face-to-Face

PaintCare staff attended the following face-to-face activities:

Event
Painting Contractors Association
(PCA)/Annual Expo

National Recycling Coalition/National
Recycling Congress (Virtual)

US Green Building Council/Green
Schools Conference

North American Hardware and Paint
Association (NHPA)/National
Hardware Show

Portland EcoFilm Festival

PlanetCon

American Coatings
Association/American Coatings Show

SWANA Beaver Chapter Conference

Oak Grove Community Council
Association of Oregon Recyclers
Conference

National Conference of State
Legislators/Legislative Summit

NAHMMA/Annual Conference

Canadian Product Stewardship
Council/Canadian Stewardship
Conference

SWANA/WasteCon Leadership Summit

National Association of Residential
Property Managers/Annual Trade
Show

U.S. Green Building
Council/Greenbuild International
Conference + Expo

National Association of
Realtors/Annual Conference and Expo

Trends Property Management Show

Paint Retailer Pro Shows and Grand
Openings

Reverb Concerts

Activity

Exhibitor, table/booth
Exhibitor, table/booth

Exhibitor, table/booth

Exhibitor, table/booth

Exhibitor, table/booth

Exhibitor, table/booth
Exhibitor, table/booth

Attended Sessions

Presented

Exhibitor, table/booth, attended

sessions

Exhibitor, table/booth

Exhibitor, table/booth

Attended sessions

Exhibitor, table/booth

Exhibitor, table/booth

Exhibitor, table/booth

Exhibitor, table/booth

Exhibitor, table/booth

Exhibitor, table/booth, provided

program materials
Exhibitor, table/booth



PaintCare Staff Exhibiting at the Trends PNW Property Management Show (Left)
and Portland EcoFilm Festival (Right)

B. PROGRAM GOAL ACTIVITIES

B1. Introduction

On February 9, 2024, PaintCare proposed text amending Sections 6G and 6H of its program plan. The
proposed text included goals for reducing postconsumer paint and increasing public awareness of paint
recycling and reuse. On April 9, DEQ conditionally approved the amendments through April 1, 2026.

B2. Postconsumer Paint Reduction Goal

PaintCare set a goal to reduce postconsumer paint by increasing consumer awareness of 10 best practices
for buying, using, and storing paint. The goal is to increase reported awareness of those factors by an
average of 5% across all 10 practices within 10 years compared to baseline survey data measured in 2023.

In October, PaintCare measured consumer awareness of the 10 practices to determine progress toward the
goal via a paint consumer survey. The survey panel consisted of 1,259 respondents representing a balanced
sample of the Oregon population.

The following table presents a summary of the survey. For each of the measurement factors, the table lists
the factor itself, the percentage of respondents aware of each in 2023, the percentage of respondents
aware of each in 2024, the difference from the baseline, and the percent change. The average percent
change for this goal in 2024 is -1.
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Goal Baseline 2023 October 2024  Difference Percent

Measurements Percentage  Percentage from Baseline  Change
Took measurements before painting to plan the right 47 47 0 0
amount
Consulted with a salesperson when buying paint to
: 31 33 2 6
plan the right amount
Followed instructions on the label to plan the right 21 19 9 10
amount
Searched online for advice on planning the right 20 18 9 10
amount
Used a web-based paint calculator tool for planning
. 13 14 1 8
the right amount
Aware that using a rubber mallet when sealing paint
; . 61 62 1 2
can lids helps avoid damage to the can
Aware tha’; cleaning the container’s rim helps ensure 57 57 0 0
amore airtight seal
Aware that keeping